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Curriculum &  
Program Design Services

Organization  
Needs and 

Strategic Goals

Desired Business 
Outcomes

The Brains at Work  
Design Process
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Many Ways to Deliver
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What’s Our Secret?
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Quicker, Better 

AND Cheaper
Who says you can’t have all three? Brains  
at Work’s founder, Nancy Maresh,  
discovered a way to teach a semester  
of college accounting in one day through  
The Accounting Game™ seminar. 

“We had a two‐week course on the 
Fundamentals of Quality and Problem 
Solving in Teams. I wanted ‘The Accounting 
Game’ version of that! We got all the essential 
content, in an interactive, imaginative version 
that required just three days’ instruction.”

— James Smith, 
Vice President of Corporate Quality, 

Bobcat Ingersoll Rand

| Unlocking Human CapabilityCurriculum and Program 
Design Services

DO 
MORE WITH 
LESS

DO 
MORE WITH 
LESS

Curiosity and Discovery of Content

Experience New Information & Grow Knowledge

Safe Opportunities to Explore 

Chance to Grow Intelligence

Excitement to Build New Skills
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Retain Content & Continue Learning

Desired Changes  
in Beliefs, Attitudes  
and Behaviors Over Time

* Comprehensive  
Design Science

Neuroscience of  
Human Capability


